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— Search for love and

togetherness with
partner, family and
friends

| Existential

— Search for purpose,
Or pleasure, happiness, relief and
games variety; A transformation
ance to get away from

g> Bosshart, David, Karin Flick and Eva Ludwig. “The Future of Leisure Travel-Trend Study: An
gependent Study Created by the Gottlieb Duttwieler Institute on Behalf of Kuoni,” 2006, pg 9.
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More people want exclusive

holiday packages

Leisure travel will slow due
to the age of retirement
anting increasing

door holidays* Increase in women traveling
alone or in groups

g> Bosshart, David, Karin Flick and Eva Ludwig. “The Future of Leisure Travel-Trend Study: An
ependent Study Created by the Gottlieb Duttwieler Institute on Behalf of Kuoni,” 2006, pg 9.
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aches are most
requested destination

I Growth In destination
luxury weddings

I Privacy and space are
vital to luxury travel

scencao, Mario Passos, Principal Lecturer, “Luxury Revolution: Going Up Market in Tourism,” PowerPoint
ation; HAAGA University of Applied Sciences, September 28, 2006. “What is Luxury? The Luxury Market is Growing
JitiS Crucial for Agents to Keep Abreast of the Trends and Tastes,” TTGexpert Luxury 2006.
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Irism experience
not matter

/ Or “uber premium’”
raving travelers

€a0; Mario'Passos; Principal Lecturer, “Luxury Revolution: Going Up Market in Tourism,” PowerPoint Presentation, HAAGA University of Applied
September 28, 2006.
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/Is to reach $42.2

IS Increasing in addition
IS getting larger as well

Ascencao, Mario Passos, Principal Lecturer, “Luxury Revolution: Going Up Market in Tourism,”
fPoint Presentation, HAAGA University of Applied Sciences, September 28, 2006.
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Ascencao, Mario Passos, Principal Lecturer, “Luxury Revolution: Going Up Market in Tourism,”
fPoint Presentation, HAAGA University of Applied Sciences, September 28, 2006.
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Or tourism

multidisciplinary, flexible and
Ith impressive to industry
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d wider dimensions
gded such that the aspects
at went beyond vocationalism

almost paramount and was
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g programs but for fragmented
rCh [D. Airey]
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